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According to a recent survey by the Association of Financial Professionals (AFP), even though the high cost 
of accepting credit and debit cards is increasingly raising concern, U.S. businesses have no other 
option but to  continue accepting plastic as a form of payment. The AFP Interchange Survey suggests that 
many financial professionals “believe  their organization would sustain a significant decline in sales if it no 
longer accepted certain cards, especially those  offered by Visa and MasterCard.” In September, AFP surveyed 
654 financial professionals to  understand the benefits of accepting credit and debit card payments, 
interchange costs and their views about current interchange concerns. The  survey found that “virtually all 
organizations that accept credit or debit cards from consumers said they do so to  satisfy customer demand. 
It is consumers' desire to pay with credit cards that makes it nearly impossible for many organizations to 
refuse to accept them.” The AFP survey also found that most organizations “believe  that the credit card 
associations are  engaged in price-fixing and anti-competitive behavior and support caps on interchange fees.” 
Meanwhile, half of the survey respondents said that expect to  incur a  significant loss of sales if they were to 
stop accepting Visa and MasterCard. As for eliminating debit card use, the risk of losing sales is just as great. 
Organizations that accept Visa and MasterCard told AFP that “the  blended rate for accepting credit cards has 
risen by 4%. But almost one-quarter report increases of 10% or more, including 18% that report a 10% to 
24% increase and 6% that report an increase of more than 25%.” According to AFP, survey respondents 
implement a variety of strategies designed to reduce the costs associated with accepting plastic. “More than 
half (56%) have attempted to negotiate  for lower fees, 30% restrict consumer choice to certain cards, and 
29% request unbundled pricing. A third of organizations that sell to consumers have programs to encourage 
customers to use the payment method preferred by the seller,” says AFP. 

While  Hurricane Rita did not cause the level of destruction to the  petroleum distribution system that Katrina 
caused, it is causing shortages of its own. Resin manufacturers and suppliers are indicating the recent storms 
are having a  major effect on their ability to  manufacture or deliver resins (polyethylene or polypropylene) 
used to make plastic milk containers. According to the International Dairy Foods Association (IDFA), 
“several plastics suppliers are  now notifying customers of their activation of force majeure (or "Acts of God") 
contract clauses and telling them to anticipate shortages through December.” 

OPIS Retail Prices 10/15/05:

State Gas State Tax Net Diesel State Tax Net 

(Less State 
and Federal 
Taxes)

KY 288.85 17.1 253.35 316.98 14.1 278.38

MD 302.04 23.5 260.14 315.26 24.25 266.51

OH 286.62 28 240.22 317.53 28 265.03

PA 283.27 30 234.87 302.23 36.4 241.33

VA 300.47 17.5 264.57 319.72 16 279.22

WV 296.38 27 250.98 317.24 27 265.74

National Aver. 290.57 20.9 251.27 315.29 21.43 269.36

If a higher cigarette excise tax is any indication that sales will drop, just check out Kentucky. The 
Courier-Journal reports that cigarette sales plummeted by 10 percent during the summer months, thanks to 
the June 1 cigarette excise tax increase. According to Thomas Jones, an economist with the Governor's Office 
for Economic Analysis, the  increase has caused about 1.1 million smokers in the state to cut back or quit. 
"We've seen a greater change in consumer behavior with this tax increase than we expected," he  told the 
newspaper. At the  end of the day, however, economist such as Jones say it’s difficult to come up with hard 
numbers on how much Kentucky cigarette sales can be attributed to  resident smokers, and not smokers 
crossing state borders. “It's  very difficult to  see a clean decline  and that is because, throughout that time, 
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